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Paul's	
  'infamous'	
  WILQ	
  Rooster	
  spot	
  

(with	
  apologies	
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  Warner	
  Bros.	
  Animation)	
  
http://rlpublishers.com/WWW_Chap07-­‐1.mp3	
  

	
  
	
  
	
  
	
  
	
  
	
  

	
  
The	
  WILQ	
  Rooster	
  and	
  friends	
  

	
  
	
  

 



 
 
 
 
 
 
 
 
 
 
 

 
A	
  sign	
  on	
  the	
  desk	
  of	
  the	
  Lynchburg,	
  VA	
  AM/FM	
  station	
  owner's	
  disheveled	
  office.	
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https://en.wikipedia.org/wiki/WLBT	
  

The	
  story	
  of	
  the	
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  history	
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  (Jackson,	
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  license.	
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  SC)	
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The	
  successor	
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  "B-­‐106"	
  (Orangeburg,	
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https://www.youtube.com/watch?v=MTUh_K28X7g	
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https://www.youtube.com/watch?v=ZHgmr3DnJRg	
  
	
  
	
  
	
  
	
  

	
  
One	
  of	
  my	
  Aiken	
  friends,	
  a	
  WIGL	
  listener	
  and	
  Hiney	
  Wine	
  fan,	
  created	
  a	
  ‘toon	
  for	
  me.	
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The	
  unforgettable,	
  ebullient,	
  Karl	
  W.	
  Helft	
  

	
  

	
  
The	
  Alpenhorn	
  



	
  

	
  
Paul	
  &	
  Barbie	
  Rothfuss,	
  out	
  to	
  dinner	
  in	
  Switzerland.	
  

	
  
	
  

	
  
(l-­‐r)	
  The	
  Partners	
  -­‐	
  Kerby	
  Confer,	
  Donald	
  Alt,	
  Jerry	
  Atchley,	
  Paul	
  Rothfuss	
  

	
  



	
  
(l-­‐r)	
  Judy	
  Confer,	
  Kerby	
  Confer,	
  Paul	
  Rothfuss,	
  Barbie	
  Rothfuss	
  

	
  
	
  

	
  
Scrimshaw	
  on	
  an	
  ancient	
  whales	
  tooth,	
  purchased	
  in	
  Ketchikan,	
  Alaska.	
  

	
  
	
  

	
  
Cliveden	
  House	
  



	
  
	
  

Cecil	
  O'Bryen	
  Fitz-­‐Maurice,	
  8th	
  Earl	
  of	
  Orkney	
  
(3	
  July	
  1919	
  –	
  5	
  February	
  1998)	
  

•news	
  clip	
  and	
  succession	
  chart	
  from:	
  	
  http://fitzmaurice-­‐family.com/orkney.html	
  

	
  
Cecil	
  Fitz-­‐Maurice,	
  the	
  new	
  Earl	
  of	
  Orkney,	
  gives	
  the	
  "thumbs-­‐up"	
  sign	
  as	
  he	
  sits	
  in	
  the	
  cab	
  of	
  his	
  British	
  Army	
  lorry	
  on	
  
the	
  Korean	
  western	
  front	
  where	
  he	
  is	
  serving	
  as	
  a	
  private.	
  Fitz-­‐Maurice,	
  at	
  age	
  21,	
  became	
  the	
  eighth	
  Earl	
  of	
  Orkney	
  

when	
  a	
  distant	
  relative,	
  the	
  84-­‐year-­‐old	
  Earl	
  of	
  Orkney,	
  died	
  recently.	
  He	
  inherits	
  money	
  and	
  a	
  castle	
  at	
  Buckinghamshire.	
  
(AP)	
  



	
  

 
Successiong Chart from: 

http://fitzmaurice-family.com/orkney.html 
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  license	
  plate.	
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  (Utica,	
  NY	
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  The	
  Froggy	
  face!	
  Created	
  by	
  Dan	
  Farr	
  

	
  
	
  

	
  
The	
  remaining	
  items	
  in	
  Chapter	
  17	
  are	
  news	
  clippings	
  and	
  cartoons	
  regarding	
  the	
  

hotly	
  controversial	
  broadcast	
  tower	
  relocation	
  in	
  Topeka,	
  Kansas.	
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Independent television observers have a ease of the jitters. After
watching indies soar steadily in number and prominence over the past five years,
the consensus is that an industry 'rshakeout" is in the works, and ardor for in-
dependents below the top 20 has totally dissipated.

The fear of slower growing TV ad dollars in a 4Z inflation world
against a backdrop of skyrocketir-rg program e(^rsts {rry 3C7[-4C7{ anaually by some
estimates) for crowds of indies elbowing for position i.s bound to produce Trin-
ners and losers.

The only answer, however, canrt be to sign up with Lorimar-Telepictures
or pack up your tent and go home, especially in markets below the top 25, where
the playing field may be more even, if no less competitive.

One notable approach to the independent challenge comes from A1 Krivin,'former Metromedia tV pres.; Hal Gaba and Robin French, former Embassy execs; and
Ha1 Roach Studios (of which Gaba is a prineipal).

They are moving into independent station ownership for the first time
with a $30.5 ruil. purchase of WITO ch. 2l- in Birmingham, AL, and WCGV ch. 24 Ln
Milwaukee. (Soth markets are below the top 25.) Seller is Byron Lasky,

By cornbining talents from both the progrannning and operating sides of
the business' Gaba et al. expect. to be properly equipped for todayts program-
intensive independent station business.

As the groupts investment banker, Tony Hoffman of Union Bank, explains
it, early indy suecesses used to be based on market ehoices, but today profits
are more often made when you buy the progranrning than when you run the station.

fn Birmingham, Gaba and group have a traditional operation. WTTO is
the only rated indy in the /148 ADI. It had 1985 revenues of $5.5 rni1. and a
337" c.f. rnargin. From a progranlning perspective, however, it runs very few
black-oriented sitcoms in a market with a 2s7" black demographic.

The Milwaukee station, on the other hand, is one of those that will be
forced to fight for survival. It is an STV conversion, the second independent
of three in the /l2B ADI market. In 1985 it did $3.9 rnil. in revenue and losr
$600K. A 1984 srarrup, ir is billing below i.ts 77" audience share.

If WCGV?s billing share can run 25:Z ahead of its audienee rating, as
is ofien the case with independents, the station coul-d generate $6.4 mil-" in' revenue next year in a $72 mi1. market. At a 207" margin, its $11-.5 mi|. raw
stick price will have been about 8.9x first-year cash f1ow.

Thatrs the kind of pricing buyers can respond to enthusiastically when
taking the risk inherent in indy-saturated markets.

0f the total cash price, WTTO represented $20 mil., which put its value
at 11.3x 1986 cash flow and 9.2x an est. 1987 c.f. of $2.2 mil. (102 growth).

(continued on next page)
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FIRST-TIME INDY OWNERS (continued from P. 1)

rnil. to

because
also be

Senior financing for the venture will come from Union Bank, with $12
$13 mil. of subordinated debentures and eonvertible preferred below it.
Hal Roach Studios will own 207, of the stations (it can own no more

it has 357 Canadian ownership) with a $5 mi1. equity infusion. It will
one of the subordinated lenders.

KEYMARKET CLOSES KEY DEA],

Temporarily derailed by a lawsuit against the seller, Keymarket Com-.
munications' purchase of FUs in Houston, Detroit and St. Louis from the Amaturo
Group took seven months to close and ended up costing $1.35'mil. more than r,ras
originally planned.

Not to worry, however, as principals Kerby Confer and Paul Rothfus are
picking up che three major-market positions for $61.45 rni1. at 7.2x first-year
cash f1ow, in a fully bootstrapped deal investment banked by another inimitable
pair--Hartstone and D-i ckstein.

fhe deal was inked with Anaturo last December for the /11 fM in llouston,
a money bleeder with a 507" margLn; a steady ll4 in St. Louis; and a non-perform-
ing il18 in Detroit.

Since then, I{LTI Detroit has switched to Transtar 4L from EZ-vocal and
rocketed from 1.8% audience to 3.47" in the most recent ratings book. KMJQ Hous-
ton, despite the stagnating economy there, is holding position and billing
slightly better than last year.

Keymarket is looking for $12 rnillion in revenue and $6 million in c.f.
from llouston through 6/87; $4 mil, and $1.5 mif. from IOIJM St. Louis; and $3.25
mil. and $1 mil. from the Detroit startup.

Detroitts qui-ck turnaround and Houstonts endurance have really helped
to highlight Keyrnarketrs bargain in an era of 10x-cash-f1ow radio station sa1es.
What really rnakes the deal shine, however, is that it was done with no cash.

Keymarket raised $66.35 mil. for purchase and working capital--$46.25
mil. of sr. secured funds, $10 mi1. of jr. notes and the balance of $10 uril. in
subordinated seller paper divided into a $4 mil, sel1er note at l1Z, half bal-
looned, a $3.1 mi1. consultancy and a $3 mil. non-compete agreemenc, each pay-
able over five years.

The senior lenders are John Hancock, Equitable and Massachusetts Mutual,
which took $23 rnil. at 11 L/87" over 10 years; and BayBank Boston, Bank of New
England and Fleet, r.rhieh took $23 rni1. at prime + L 3/4"1, dee=ea+ing to prime
+ I L/4% once the debt/eash flow ratio drops to 5.25x.

Bridge Capital and Equitable Capital sp1-it the jr. funding, which car- '
ries a l0Z currenc coupon and kicker warrants intended to provi.de those inves-
tors with a 301l compounded ROI over five years.

Assuming Keymarket eould turn around and se1l its new trio for 9x 1987
cash flow--not an unreasonable expectation--therers a quick $15 rnil. profi-t to
be made, and an infinite return on investment for the sweat equity holders.

Such an irnmediate step-up in value obviously bodes well for the five-
year ROI results the venturers can anticipate.

FALL SEMINAR SCHED1ILE SET

Paul Kaganrs fa11 1985 seninar schedule will include his popular TV STATI0N VALUES
and RAIIO STATION VALUES seminars, 0ct. 29 ar.d 30 at the Park Lane i{ote1 in New York City.
Also on the fall agenda is a TV PROGRA}I SYNDICATION deeting, to be held Nov. 5 at the Century
Plaza llotel in L.A. lor registration infornation call Genni 0fConnor, (408) 624-L536.
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MAJOR BUYERS RAISE BIG BUCKS IN I 86

During the first seven months of 1986, broadcasters raised $4.8 bil-
lion in the publie debt market to pay for the spoils of their vast acquisition
campai-gns. That is twice the amount raised by che industry in all of 1985.

Wich Moodyts Aaa corporate bond yield dovrn a ful1 point since January,
financing the major broadcast mergers and acquisitions has been an increasingly
pleasurable task for corporate treasurers.

And the relatively underleveraged broadcast gi-ants have kept thei.r
distance from the equity market, leaving that funding arena to the sma1l-cap
players. Through June, just five broadcasters raised $117 mi1. in new equity,
two of them in initial public offerings (see second table below).

-Debc -Issues- s6P n'i6 a',-- Price
Date Conpanq Exch. Ratjng Amount Ccupon Date Quote 6/ 30/86

L/86 cannett
?/36 cannett
2/86 Fox TV Stns.*
2/86 Times Mirror
3/86 Cap.Cities/ABC Fin.
3/86 Cap.Ciries/ABC Fin.
3/86 Turner
3/86 Turner
3/86 Turoer A,B,C,D
3/86 Turner*
3/86 Times Mirror
3/86 Loews
3/86 Park*x
4/86 Turner
4/86 Knighr-Ridder
4/86 Knighr-Ridder
4/86 Loews
4/86 Loews
6186 Tribune
7 /86 Price

TotaT

-Equitg I-ssues-
Date Companq

(n'i1. )

$200.00 8318 1989 8.3
100.00 I Llz 1995 8.5
688.00 r.lr nlr alr
100.00 8 3/8 1-991 8"5
200.00 8 L/4 \996 8.4
300.00 8 3/4 2016 9.3
600.00 l2 L/2 1985 L2.5
360.00 14 1993 13.3
24 t' .20 zero 1989-92 11 .3-14#
550.67 n/r a/r n/r
100.00 8L/4 L996 8.3
200.00 9 2016 9.7
50.00 6 7 /8 2011 6.2

378.00## L0 Ll4 1993 11.8
100 .00 8 1996 8.0
100.00 77/8 1993 7.9
r2s.00 8 L/2 1998 8.5
175.00 I 718 2011 8.9
100.00 8 1996 8.0
150.00 13 1996 13.0

$4 ,82 3.87

AMEX

A"!{EX

AMEl(

AMEX
A}IEX

**

-*
;-
A+
A+
a

::'
r\A-
AA-
A.

::'

101
l-00
nla

98
98
94

100
105

53-68
8

98
93

111
86

100
100
100
100
100
100

3/4
L/2
r,'a
L/8

7/8

7/8
L/8

5/8

* = Preferred stock. ** = Convertibi-e @ 928.7j/share. # = fiel.d to matuzatLt. ## = Exchanqed
for tlGLl/UA notes. n/r = not reTevant. n/a = not available. EurodoTTar debx that is not quot-
abTe: Gannett $10C.0 rltil. @ lgSA ERoADcAs? BANKER/BR1KER, PauT Kagan Assoc., Inc., catmelt CA.

Anaunt,
Raised

No. of
Shares Ptice Undernttitet

4/86 Jacor
5 /86 tlolder Comr.
5 186 Malrite
5/86 Westwood Ooe
6/86 lofinity

'tota_L

MONET-I4ARKET DIGEST: Ju1:r 17, 1-986

Priae rate. ... .3.002
Federal fuods. .6.502
3-so. ?reasury bil1s .5.782
3-ao. Conmercial paoer .....6.252
l-rao. bank CDs . . . . .. ,6 .25"A
3-no. bank CDs... ....6.202
6-no. bank CDs. ,. .. ..6.2A2
L-yr. bank CDs... ....6.257"
3-oo. ILB0R rate.. ...6,632
Eurodollar rate..Losdon 3 mos ....6.502

2,990,C00 $ 5.25 Shearson/Scepheas
1,000,000u. 3.00 Rooney, Pace

330,000 14.50 Shearson/llcDonald
1,750,000 28.00 i{arabrechc & Quist
3,325,000 12.50 Shearson Lehnan

cold (L troy oz. @ London) .,..$347.00
Silver (l troy oz. G London)..." ....."$5"03
Moodyts Aaa corporate boEd yield" ......8.852
MoodyIs Baa uti.lily bond yieLd. ..9.642
Hoody's Baa utility bood yield (Jun. iss)...10.032
Moodyrs Spot Comodity lodex. .,982.50
Dow Joaes Bond Index. ...,.91.20
lfcney-llarket Funds A 7116 (bif,) . ..$229.48
Dov Joaes Industrials yield @ 1781.78. ,3,802
Merrill Lyoch Ready Assets yield. .. .. ..7 .222

(ni1. )

$ 18.688
3.000
4 .785

49,000
ir1 .553

$777.036
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DIVERSIFIED TAKES ON A TURNAROUND IN SCRANTON

Diversified Communications, owner of four TVs (one pending), tr'ro radio
stations and a sma1l cable group, continues to grow with the recently announced
purchase of WDAU-TV Scranton, PA, through R.C. Crisler.

Diversified will buy the UHF CBS affil for $22.8 mi1. cash from South-
eastern Capital, which bought the station in 1984 for $21 mi1.

lCIAU is not a money-maker because of a poor coverage position in the
hyphenated all-UHF Scranton/Wilkes Barre market, but Diversified aims to ehange
that. At a cost of $2 mi1., it will move the stationrs tower to the same 1o-
cation as the other two affils' towers, for an overall cost of almost $25 mi-l-.

A11 three affils in this market have sold within the past two years.
WBRE (NBC) went to Martin Pompadurrs partnership in '84 for $21 mil. at 7.3x
that year's c.f.; WNEP (ABC) sold to the New York Times in '85 for $40 rnil. at
an estimated 8.9x 1986 cash flow

The change of the market guard from 1oca1 to nat1. ownership should
stimulate the marketrs competitive juices, Southeaslera u'as spending heavily
on promotion for WDAU last year, for naught absent the planned tower move.

WDAU currently posts a L77" audience share; WNEP claims 327. and WBRE 227".
The one indy, WOLF, a signal-disadvanted ch. 38, is not rated. If WDAU gains
parity with its affiliate counterparts, the station could conceivably claim a
302 share of the $25 rnil. market. Assuming a 402 margin on those revenues,
Diversified could be setting up shop in Scranton for about 8"3x implied c.f.

RECENT STAT]ON SALES ANNO1JNCED BY MEDIA BROKERS

Fitst Bosxon sold KIfPS-A]4/IT,I Seattle, WA, W0KV-AI,1/WATV-FaI Jacksonville, FL, KMK-AM/FM Sacra-
Ento, CA, KFYE-FM Fresno, CA and KFLR-AM/IC{AJ-I14 Phoenj,x, AZ frorn Affiliated Broad-
casting to EZ Cornm. (group owner) for $55.5 mil.

llontcalm sold KRI{\-FM Anchorage, AK from Joseph Perry to Toni Ingstad (group owner) and Randy
Holland for $650K. Sel1er has no other broadcast interests.

MontcaLm sold KRDR-AM Greshan, 0R from Da'ri.d Benjamin and Charles Banta (group owner) to
Robert Anderson for 9600K. Buyer has no other broadcast interests 

"
Chapman sold KPDQ-AM/!}I Portland, 0R from John Davis II (KBMC-FM Eugene, 0R) to Stuart Epper-

son and Edward Atsinger III (group ormer) for $6.5 rnil .

Blackbutn sold WMLo-Fl,l Sarasota, FL frora Robert Weeks (WSPB-AI4/h"I'4FJ-I.!1 Sarasota/Daytona Beach)
to Michael Schwartz and Donald Wilks (group owner) for $2.8 rnil"

Kal,j-l sold KBOZ-AI"1/FI"{ Bozeman, MI from Northern Sun to Lawrence Wilson and Fritz Beesemyer
(KAIR-.{.IY/KJYK-FM Tuscon, AZ) for $2.15 rnil. Seller has c.p. for "class C" F}l in
Billings, l{T.

Wertheim sold KOB-AM/FM Albuquerque, NM from Hubbard Bcstg. (group olrner) to Price (group owner)
for $16.5 nil.

Kozacko-Horton sold WINQ-FI{ Winchendon, MA irom Eciward MaEtar IlI to Wilson I,/ong and Lawrence
DeHaan for 9563K.

H.B. La Rue sold WADO-AM New
Seller has appli.cation pendi-ng for Gloucester, MA I1'1.

tqrk, NY from Corsnand Broadcast, Nelson Lavergne, Pres.
Tichenor, Jr. (group olmer) for $20.0 mi1 . This is highest ever paid for

co McHenry
stand-alone AM

ADD ITIONAL A$INOUNCEMENTS

I^IIIAS-AI'I/WA1,1Z-F!1 Louisville, KY sold from the Bingham fanily to Clear Channel Cormunlcarions, Inc.
for $20.1 ni1.

KHIT-FM Seattle, WA sold fron Einghan Broadcasting to Gannett Co. (g.o.) for $6.5 nil.
hUAR-W BalEimore, MD and WRIII-TV Richroond, VA were acquired by Times Mirror Co. (g.o.) from

A. S. Abe1l Co., together with the Baltixoore Sun, for $600 ni1. The two !V stations
were then spun-off to Gillett for $200 rail.

Pittsburgh, PA was purchased by Lorimar-Telepictures from Meredith Corp.WPGH-Tv
WTTV-TV Indianapolis, IN was also purchased by Lorirnar-Telepi-ctures, from Te1-Arn

ror )J) ma_| .

Corp. for debc
subsidlary.
Broadcasting

assumption of $85 oi1. plus lZ of t.he coilmon stock of L-T broadcasting
WFAS-AI,I/FM itrhite Plains, NY was sold from New York Subways Advertising Co. to CRB

for $7.5 ni1.
I,IGER-FI'!, Detroit, MI was sold from Booth Amerlcan Cornpany of Detroit to F-B Conmunications, Ine.

for an undisclosed amount.
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TA GOBBLES UP TIMES MIRROR DIVESTITURES

TA Associates this month finalized its $79 mil. purchase of WSTM-TV
Syracuse, IHTM-TV Harrisburg and WETM-TV Elmira from Times Mirror.

This latest buy brings TArs broadcast investments close to $85 mil.,
more than twice as much as the next largest venture capitalist in the field.

Wtren the deal was announced late last year, it was scheduled to be
an asset transacEion for $84 million. It was changed to a stock deal and the
price was adjusted downward to $79 mil., in a move to improve the tax conse-
quences for both sides.

Tirnes Mirror, which has been repurchasing stock and restructuring its
eable and newspaper divisions, decided to cash in on three of its seven sta-
tions, keeping the ones in the central and southern U.S.

The three northeastern staEions together produced $6.6 mi1. in c.f.
in 1985, and a 307" margin, making rhe deal l_2x 1985 c.f.

wsrM-Tv is the NBC alfiliate in the three-station syracuse-market,
regularly battles fcr first p1.ace-:+irh che eBS affi1. The Harr_i-qburg

is second to the only VIIF in a five-station market.
Breakdown of the purchase price was $41 rni1, for WSTM, $35.25 mi1.
and $1.75 nil. for WETM, in the tiny two-station Elmira market.

where it
station

for WI{TM

Each station was financed on a standalone basis using the same formaL
of senior, subordinated and equity money.

Bank of Boston and Bank of New England split 60/40 on $25 mil. for
WSTM and $23 uril. for WIITM of sr. funds based on prime, with Libor and CD op-
tions. Loans are for six years, with approximateLy 757" due in year six.

Equitable Insurance contributed $10 mi1" to each of the two major
financings, $5 rni1. senior and $5 mil. at the mezzanine level in a six-year
bullet. The mezzanine funds were priced off lQ=jear treasurieq.with an esca-
lating spread.

TA provided all of the equity--a mixture of jr. subordinated debt,
preferred and common stock--$8.5 mil-. for tr{srM and $7 mil. for WHTM.

The Smith group--Robert Smith, Bill Reyner and the station general
managers--contributed nominal sums, but will be rewarded wJ-ttr 257. of the back-
end equity. TA and Equitable will split the remaining 75%.

About $1.5 rnil. of the excess financing will be used to build a new
tower and create a live news program for WIITIVI.

The group's long-range goal is to ro11 out the investment in six
years but' as has happened in many TA deals, the company may have refinanced
by that time, acquired new properties or merged with another company.

TA has two more large broadcast deals scheduled to close by the end.
of the year--KFAC-FM Los Angeles, which is going to Classic Communications for
$33.5 mil., and another Smith buy, WGRZ Buffalo, an NBC affil that General Cin-
ema is sel-ling for $56 urillion.

BROADCAST BANKER/BROKER NEWSNOTES

Lorinar-Slgglggg decided to forsake protection of lts botton-1ine earnings over
thenextfimitsp1antospinof}aseparatecoilpanvtoo!Eltheseveastations
purchased froo KKR last uonth. L-T will take advantage of tax benefits and shelter earaings
frou cunent operations by se11lng publicly up to 2Q7. of each of its core subsidlaries, TV &
notion picture production and TV station ownership...Ort 6/26, Trlbune Coopany issued $100 nil-.
of 10-year 82 notes at a discount to yleld 8.L257" via Salomon Bros.-6JtffiIT Lynch Capltal Mar-
kets. Two weeks 1-ater, the co. agreed to purchase the Nenport News DaiTg press for 9200 ai1.
Newportts 60,000 cable subs, ar 91,200/sub, would ferch $72 mil. more.


